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Homestead-Miami Speedway: THE Championship Track®™

March 5-6: Grand-Am Rolex Sports Car Series
Oct. 1-2: 1ZOD IndyCar Series Championship Weekend
Nov. 19-21: NA S C AsR-6rd Championship Weekend

Doing It Again in 2010: Homestead-Miami Speedway is the only venue ever to host all of

North Americabds premier motorsports Championships
Championship Track will be the site of both the 1ZOD IndyCar Championship (Oct. 1-2) and
NASCARG6s Ford Champi ons h2l)p Hoestesk-biandi Speddway .also 1 9

hosts the Grand-Am Rolex Sports Car Series Gfiand Pri x of Mi ami 6 on Marc

Kids FREE: Kids 12 & under are admitted FREE to five of the seven races (NASCAR, IndyCar,
Grand-Am). For tickets and information on all events at Homestead-Miami Speedway, please
call (866) 409-RACE or visit THEChampionshipTrack.com.

Media Contacts: Jay Rand 7 Senior Director of Consumer Marketing & Public Relations
jrand@HomesteadMiamiSpeedway.com - (305) 230-5233
Edward Williams - Public Relations Manager
ewilliams@HomesteadMiamiSpeedway.com - (305) 230-5229

Homestead-Miami Speedway
1 Speedway Blvd - Homestead, @ 33035
(305) 230-5000 - THEChampionshipTrack.com

CHAMPIONSHIP BROADCAST COVERAGE:

Grand-Am Rolex Sports Car Series - March 5-6
March 6/Saturday: Grand Prix of Miami - SpeedTV - 5 pm

IZOD IndyCar Series Championship Weekend - Oct. 1-2
Oct. 2/Saturday: Firestone Indy Lights Championship Finale - Versus TV - TBD
Oct. 2/Saturday: 1ZOD IndyCar Series Championship Finale - Versus TV - 6 pm
0 Radio: 610 WIOD-AM, Sirius 211/XM 145

Ford Championship Weekend - Nov. 19-21
Nov. 19/Friday: Camping World Trucks Ford 200 Championship Finale - SpeedTV - 8 pm
Nov. 20/Saturday: Nationwide Ford 300 Championship Finale - ESPN2 TV - 4:30 pm
Nov. 21/Sunday: Sprint Cup Ford 400 Championship Finale - ESPN TV - 1 pm
0 Radio: 100.3 WCTH-FM, 99.9 WKIS-FM (MRN affiliates), Sirius 128



http://www.homesteadmiamispeedway.com/
mailto:jrand@HomesteadMiamiSpeedway.com
mailto:ewilliams@HomesteadMiamiSpeedway.com
http://www.homesteadmiamispeedway.com/

HOMESTEAD
MIAMI

SPEEDWA VYK

THE CHAMPIONSHIP TRACK

THE CHAMPIONSHIP TRACK®*™ - ORGANIZATION & LEGACY:

Homestead-Miami Speedway is one of 13 motorsports facilities operated by International Speedway
Corporation (ISC), a leading promoter of motorsports activities. In addition to its racing facilities, 1ISC
owns and operates MRN Radio, the nation's largest independent sports radio network; the Daytona
500 Experience, the "Ultimate Motorsports Attraction" and official attraction of NASCAR; Americrown
Service Corporation, a provider of catering services, food and beverage concessions, and
merchandise sales; and Motorsports Authentics, a producer/marketer of motorsports-related
merchandise licensed by NASCAR competitors.

0 Groundbreaking: Aug. 24, 1993

0 Opening: Nov. 3, 1995
0 First Race: 1995 Jiffy Lube Miami 300 - Nov. 5, 1995 - won by Dale Jarrett
0 Lap Record: IndyCar: Sam Hornish Jr. - 24.462 seconds - 218.5 MPH

NASCAR: Jamie McMurray - 29.816 seconds - 181.11 MPH
Grand-Am: Darren Law - Brumos Racing 1:11.806 - 115.311 MPH

THE CHAMPIONSHIP TRACK®™ - ECONOMIC IMPACT

Homestead-Miami Speedway Operations and Events*é

Contribute an overall annual i mpact of mpre than $
Create more than $106 million dollars in annual | a
Generate more than $18 million in annual tax reven
Create more than 3800 jobs annually

Account f or mo rda-towwnhisitor day2pér,ygal0 0 o u't

0 ISC generates $2.3 billion in annual statewide economic benefit via Homestead-Miami, Daytona

I nternational Speedway, the Daytona 500 Experience a

O« O¢ O¢ O¢ O«

*Economic Impact Study was conducted by the Washington Economics Group, Inc. (WEG) under the leadership of
former U.S. Undersecretary of Commerce for Economic Affairs, Dr. J. Antonio Villamil. The study was conducted
during a 10-month period in 2007 and utilizes the IMPLAN model analyzing both the direct and indirect statewide
benefits of an economic producer.


http://www.mrnradio.com/
http://www.daytona500experience.com/
http://www.daytona500experience.com/
http://www.americrown.com/
http://www.americrown.com/
http://www.motorsports-authentics.com/
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THE CHAMPIONSHIP TRACK®™ - HISTORY:

When Hurricane Andrew paved a path of destruction directly through the heart of Homestead in
1992, the city strategized to revitalize the shattered South Florida community with a race track.
Homestead-Miami Speedway opened for business in November 1995, with the NASCAR Camping
World Truck Series and Nationwide Series the first to run on track.

In 1999, the facility nearly doubled its seating capacity to 65,000 seats with a massive expansion of
the Turn 1 grandstands. In the fall of 1999, Homestead-Miami Speedway hosted its first NASCAR
Cup Series event with the Pennzoil 400. Two years later, the Indy Racing League made its debut at
Homestead-Miami Speedway, with the Indy 300. In 2002, Homestead-Miami Speedway was
awarded the series-crowning Ford Championship Weekend to host the Championship finales for the
NASCAR Sprint Cup, Nationwide and Camping World Truck Series.

In 2003, the track underwent massive track configuration to transform its six-degree flat-banked
corners to the most technologically advanced speedway ever designed. This computer-aided design
resulted in progressive variable banking of 18-20 degrees in the turns.

In 2005, the Speedway completed its Turn 1 Tower, featuring private suites and its new Champions

Club premium-level seats. And in 2009 Homestead-Miami Speedway became the first venue ever to

host al | of North Americads premier Grand-AvRoleorts Ch
Sports Car and Firestone Indy Lights Series during the NextEra Energy Resources SpeedJam
Championships; and NASCAROG6s Sprint Cup, Nati onwi de and Ca
Ford Championship Weekend.

In the fall of 2009, Homestead-Miami Speedway debuted a brand new, state-of-the art scoring tower
featuring the most advanced technology available in motorsports. The new leader board stands 158
feet above sea level and features tilted video panels tailored to the layout of Homestead-Miami
Speedway. A 90-feet-tall, 16-feet-wide scoring pylon supports two LED displays (14x14 feet)
providing fans unprecedented illustration of all the on-track action, as well as series points standings.

THE CHAMPIONSHIP TRACK®*™ - AMENITIES:
3 Tower Suites: 16 climate-controlled club level suites (32 seats each) located high above Turn 1.

3 Champions Club: Climate-controlled Turn 1 club area available for private rental accommodates
850 people and offers buffet, full bar, plasma TVs, outdoor chair-back seating and private elevator.

3 Infield Media Center 1 This 18,000 square-foot two-story media facility constructed in late 2008
accommodates more than 200 press work stations and also featuresadr i ver s 6roomevight i ng
seating for an additional 150 people. The media center also houses private interview rooms, an 80-

seat media lounge and large-format closed-circuit TVs throughout featuring video feeds and stats.
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MATT BECHERER - PRESIDENT, HOMESTEAD-MIAMI SPEEDWAY

Ten years after his first job in racing was rescinded before he made it to Day 1 in the office,
Matt hew Becherer took the reins of one of motorsport
named President of Homestead-Miami Speedway, in December 2009.

Becherer joined Homestead-Miami Speedway from Richmond International Raceway (RIR), where
as Vice President of Marketing he oversaw all aspects of advertising, promotions, public relations
and ticketing related to NASCAR, IndyCar, and USAC Sprint and Silver Crown races. He also
managed facility rentals, shows and events that kept RIR active upward of 50 weekends each year.

Becherer earned a Bachelor of Science in Packaging from Michigan State University in 1994 and
attained a Master of Business Administration in Marketing from the Moore School of Business at the
University of South Carolina in 1999. While working toward his MBA, he attended his first NASCAR
race at Bristol Motor Speedway with his father.

AThat was the first time that | was able to sit in t
the marketing powerassoc i at ed with racing, 0 Becherer said. AHer
in business with an emphasis on marketing, and this NASCAR thing was exploding right before my

eyes. You al ways hear people say O6Do sometnhiong you |

Although Bristol was his first NASCAR race, Becherer was consumed by motorsports at an early
age while following sanctioned racing that included the American Le Mans Series (ALMS), the
Sports Car Club of America (SCCA) and Championship Auto Racing Teams (fCART,0prior to being
absorbed by the IndyCar Series).

Aiwhen | was 8 years ol d, I was

j u my fBextbnerot r ack t o
sad. fAAXl Frmends were going to base

[
[ andifmgodball g

That passion intensified, and while other MBA holders prepped for interviews at investment
banks and consulting firms Becherer sent resumes to race tracks and sanctioning bodies
throughout the countryd more than 150 in total.

Alf they heaod deoonwihihng acing, they got something from
was on, and | needed to find a job with graduation |

Becherer received just one positive response to his campaign: an opportunity to interview with
Penske Motorsports. The interview was a success, and he accepted a verbal offer to join the
marketing department at North Carolina Speedway. (Continued on next page)



Just days after accepting the job offer, however, Penske was acquired by International Speedway
Corporation (ISC). As part of the acquisition, a hiring freeze was implemented and his offer
rescinded. Becherer recalled it as fithe worst missed

Fate took another turn in the coming days when an exception was made to push the hire through,
and Becherer was given just two days to trek from Ohiod where he had taken refuge in the
apartment of then-girlfriend Joanned to North Carolina prior to the Penske-I1SC deal going official.

After a year-and-a-half at North Carolina Speedway, Becherer served a two-and-a-half year stint as
Director of Marketing for Darlington Raceway before joining Richmond International Raceway,
where he ascended to Vice President of Marketing.

AThat was an amazing stretch fpoiortomlecatingt®Boatther er r ecal
Floridawithnow-wi f e Joanne and daughter Lola. Al | earned a
promoter and working with the sanctioning bodiesd really, all of the mechanical nuts and bolts of

our industry.o

Homestead-Miami President Matt Becherer oné
AMotor Cityvo:AdUpbryiomg@girmgborn in Detroit, everything r
industryd it i s genetically part of you. Thereb6s just a c

a part of mylife. Racingi s an extension of that. o

TheFans:Ail t s more than a ticket and a race result: It o
are facilitating something much more powerful than what most businesses can do; we can play a

role in the way that friendsandfami | i es share experiences. 0

Pooling Resources: il want to | everage the collective resourc

and the sanctioning bodies to make our events bigger than they already ared with the central
theme being fan satisfaction. o

The aikSethol diewWesohave plenty of stakeholders in this bu
fansd their investment is not only financial but emotional. We will let the fans tell us what our

guiding principles should be. A constant dialogue with the fans will allow us to come away with not

what we deem a successful race weekend, but whattheydeem a successful race wee

Matthew Becherer is available to media by request. Please contact Jay Rand,
Homestead-Miami Speedway Director of Public Relations, at (305) 230-5233 or via
jrand@HomesteadMiamiSpeedway.com.




Homestead-Miami Speedway will host the 2010
IndyCar and NASCAR Championship Finales i
earning the moniker THE Championship Track.

Homestead-Miami Speedway has played host to
NASCAR events since 1996 and became the
home of Ford Championship Weekend in 2002.

The Premier Club in the Chalet Village provides a
unigue pre-race experience featuring a VIP lounge,
catered food and celebrity/driver appearances.

Race-day excitement at THE Championship Track
begins long before the Green Flag waves; a Pre-
Race Track Pass allows fans to explore Pit Road.

Pit Road Box Seats are a fan favorite, providing
spectators an up-close view to both the on-track
racing (front) and the garage/paddock area (rear).

The Speedway Club offers a panoramic view,
covered concession areas, chair-back seating, and
private elevator access and restrooms.

For exclusive hospitality, group and corporate options, please call (305) 230-5000.




